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M A R K  2  IS   A  S TA C K E R ,  A  S T OOL   ,  A N D  A  FO  R M A L  G U ES  T 

C H A I R  W H OSE    R EC  T ILINE     A R  F R A M E  P R O J EC  T S  P U R E  EL  -

EG  A NCE   .  S U P E R IO  R  C R A F T S M A NS  H I P  A N D  SI  M P LE   LINES     

B ELIE     M A R K  2 ’ S  U T ILI   T Y  W H IC  H  EX  P R ESSES      I T SELF     IN  

WOO   D ,  F A B R IC  ,  A N D  S T EEL   .  D ES  P I T E  I T S  R EFINE     D  A P -

P E A R A NCE   ,  M A R K  2  IS   A  P R A C T IC  A L ,  V E R S A T ILE    P R O D -

U C T  T H A T  M AY  B E  S P ECIFIE      D  WI  T H  O R  WI  T H O U T  A R M S ; 

IN   B R IG  H T  C H R O M E ,  S A T IN   C H R O M E ,  O R  P A IN  T E D  FIN   -

IS  H ;  WI  T H  EI  T H E R  U P H OLS   T E R E D  O R  WOO   D  B A C K .  IN  

A D D I T ION   ,  T H E  SE  A T  P A N  IS   OFFE    R E D  IN   T WO   WI  D T H S , 

T H E  N A R R OWE   R  OF   W H IC  H  WILL     A CCO   M M O D AT E  S TA C K -

ING    U P  T O  8  U NI  T S  ON   T H E  D OLLY    .  A R M LESS     NON   -

S T A C K ING    S T OOLS     CO  M P LE  T E  T H E  LINE    .  M A R K  2  WA S 

INS   P I R E D  B Y  T H E  “ M O D E R N ”  D ESIGN      A ES  T H E T IC  .  W H ILE   

I T  R EC  A LLS    T H E  R E T R O  LINES      OF   A N  E A R LIE   R  T I M E ,  T H E R E 

IS   NO  T H ING    D A T E D  A B O U T  T H IS   LINE    .  FIF   T IES    INS   P I R A -

T ION    H A S  NE  V E R  LOO   K E D  B E T T E R .


